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Presenter
Presentation Notes
Let’s insert a slide after the title that specifically acknowledges the important work that volunteers do and how it makes a difference. Perhaps a great picture of girl/girls with a quote like “In a gentle way, you can shake the world.” –Ghandi. This will give the presenter an opportunity to thank them, and help them feel connected to the outcome they are producing – girls who make the world a better place.



COOKIE PROGRAM SUCCESSES

Girl Scouts sell about 200 million
boxes of cookies—nearly -

2

MILLION

S worth—during each

LIVSY

N .
. cookie season!
’ 74

WD el
:  cookie program

The Girl Scout Cookie
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Presenter
Presentation Notes
Slide about the success of the cookie program – 
• The Girl Scout Cookie Program is the largest girl-led business in the world. 
• Girl Scouts sell about 200 million boxes of cookies—nearly $800 million worth—during each cookie season! 
 The idea is “WOW – you go girls!” and that these volunteers are part of something bigger than themselves and very special.


TAYLOR SWIFT DAKOTA FANNING VENUS WILLIAMS KATIE COURIC BARBARA WALTERS

Singer/Songwriter Actress Tennis Player Journalist Broadcaster
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ROBIN ROBERTS SUSAN WOJCICKI VIRGINIA ROMETTY HILLARY CLINTO CONDOLEEZZA RICE
Broadcaster CEO of YouTube CEO of IBM Former US Secretary of State Former US Secretary of State



Presenter
Presentation Notes
Then, insert a slide with some facts about famous Girl Scouts. The idea is the cookie experience is building life skills that lead to success. Some facts to choose from: Famous Girl Scout alumnae on the stage and screen include Taylor Swift, Mariah Carey, Abigail Breslin, Gwyneth Paltrow, Dakota Fanning, and Carrie Fisher. • Star athletes who are Girl Scout alumnae include tennis players Venus and Serena Williams. • Media greats Katie Couric, Barbara Walters, and Robin Roberts are Girl Scout alumnae. • Virtually every female astronaut who has flown in space is a Girl Scout alumna. GIRL SCOUTS RULE • Successful businesswomen who are Girl Scout alumnae include Susan Wojcicki, CEO of YouTube, and Virginia Rometty, CEO of IBM. • Girl Scout alumnae in the world of public service include former Secretary of State Hillary Clinton, former Secretary of State Madeleine Albright, and former Secretary of State Condoleezza Rice. • Fifteen of the 20 women (75 percent) in the US Senate are Girl Scout alumnae. • More than half of the 88 women in the US House of Representatives are Girl Scout alumnae. • There are currently six women serving as governors across the U.S.—and five are Girl Scouts.
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Presenter
Presentation Notes
“Meet LULU our loveable mascot for the 2017 cookie sale.  Llamas are adventurous, social creatures, just like Girl Scouts!  Adorable LuLu is loads of fun and epitomizes the spirit of Girl Scouts!  The theme of “Be Unique, Be You!” seeks to encourage girls to be courageous, fun and to approach the sale with a can-do attitude! 


COOKIE PROGRAM
HIGHLIGHTS

s

girl scouts
cookie program


Presenter
Presentation Notes
Let’s start with the Cookie Program highlights.


Who Can Sell Girl Scout Cookies?
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Presenter
Presentation Notes

Who can sell Girl Scout Cookies? All registered Girl Scouts can sell if they have permission from a parent or guardian. From a Daisy in her first sale to a Ambassador in her last sale, all girls want to participate. Make it easy and fun for them.
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Presenter
Presentation Notes
The Five Essential Skills

The Cookie Sale supports learning in a fun environment. Girls learn by doing. The Girl Leadership Experience invites girls to make decisions around the Cookie Sale! Troops and girls set goals – both sales and learning goals. They practice business ethics by following the sale guidelines and selling dates. Money management takes the lead when girls make change or budget their cookie money to support troop activities. And we all know that girls practice and develop people skills as they interact with each other and their customers!

Let’s Review the 5 Skills
Goal Setting: At the start of the sale, girls will set a goal. And it’s not just about how many boxes of cookies she sells. Her goals should also be based on things she’ll learn, experiences she’ll have, and what she’ll be able to accomplish once she reaches her sales target. 

Business Ethics: Throughout the sale, she’ll be making decisions, both with the group and as an individual. What will they do with the funds they generate? Where would be the best place for a booth sale? You’re here to help her sharpen her skills for making good choices. 

Money Management: For many girls, this is the first time they’re responsible for handling money. Through the sale, they’ll learn all about accountability and the importance of accuracy and safety. 

People Skills: The Cookie Sale is a great way to encourage positive interaction with people. You’ll be amazed at how much confidence can be built along the way. 

Decision Making: Girls will learn that strong values should lead any business — including theirs. Good thing they have you as a role model. 



https://www.girlscouts.org/en/cookies/just-for-cookie-sellers/Pins-and-Badges.html�
https://www.girlscouts.org/en/cookies/just-for-cookie-sellers/Pins-and-Badges.html�
https://www.girlscouts.org/en/cookies/just-for-cookie-sellers/Pins-and-Badges.html�
https://www.girlscouts.org/en/cookies/just-for-cookie-sellers/Pins-and-Badges.html�
https://www.girlscouts.org/en/cookies/just-for-cookie-sellers/Pins-and-Badges.html�
https://www.youtube.com/embed/DSvUOUlafM4
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Presenter
Presentation Notes
The Girl Scout Cookie Sale is a powerful brand. Girl Scout cookie sales generated over 777 MILLION dollars in sales last year. 75% of that money stayed in Girl Scout Councils – at the troop and council level – to support Girl Leadership Experiences.

And the most popular Girl Scout Cookie varieties resonate with consumers! Of the top ten cookies sold in the country Girl Scouts has four of those cookies! And we only sell them for about 12 weeks out of the year – everyone else sells their cookies year round. Another testament to power of girls and the volunteers who support them. 



When Does the,SaIe Start?
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Presenter
Presentation Notes
*Council will be filling in content

ACTION: Insert your council-specific dates and other key information



Im'portant Dates
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Booth Lottery Opens

October 31st

Booth Lottery Closes

November 21st

Results of Lottery Released

November 22nd

Initial Orders Due in SNAP+ December 5th
Mega Drops January 7th-12th
First Come First Serve Booths- Limit 4 January 4th
First Come First Serve Booths- No Limit January 11th
Cookie Program Starts January 19th
Sweep #1 February 2nd
Cookie Crunch February 26th
National Cookie Weekend February 24-26
Sweep #2 March 2nd
Cookie Program Ends March 12th
OCFH Drop Off March 18th
Sweep #3 March 23rd
OCFH Drop Off March 23rd
Parent Debt Form Deadline April 9th

500 Club Celebration* 2nd Weekend of June**
Mystery Tour* 4th Week of June**
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Presenter
Presentation Notes
*Council to customize this slide



Our Recognition Program
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Presenter
Presentation Notes
*Council to customize this slide

ACTION: Insert your council recognition plan



«$750 in NAR troop sales
*85% initial order for Cookies

Earn Cookie Cart

Sy



Recognition Options

Option A Option B

Cumulative Plan

Adventure Credit Plan

Older Girl Travel Plan

Older Girl Proceed
Plan
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Benefits for Troops and Service Units

Proceed Amount Per
Package

1-129 $0.60/Package
130-159 $0.65/Package
160-199 $0.75/Package
200-299 $0.80/Package

300+ $0.85/Package

Total number of Number of gifls —— Per Girl

selling Average (PGA) [

: cookie program

packages in
troop inventory

15


Presenter
Presentation Notes
*Council to customize content on slide

ACTION: Insert your council-specific information



Jdurney of a Girl Scout Cookie

PRODUCTION SHIPPING
FORECAST PLAN PLAN BAKING

CONSUMERS
ENJOY!
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Presenter
Presentation Notes
Journey of a GS Cookie

The journey of a Girl Scout Cookie is a year-long process that takes a number of people working together to make sure we have what we need when we need it. The first four steps from forecasting to baking is done in partnership with our baker partner, ABC. As a council we help decide what our goals for sales will be and our product mix. We use data-based decision using data from previous sales. As we move to the delivery process and on to the actual sale, we need your support and the support of all your troops to be sure that we get the right information in a timely manner. We will talk more about the delivery process later, but we all need to know that to keep this process flowing forward, please be sure to meet all deadlines as outlined. 

One key success driver during the sale will be the planned order process. In order to be sure that you have the cookies you need where and when you need them, we will be utilizing the planned order process. Just as you have done in the past, enter your planned orders for the cupboard you will use. Planned orders for each week will be cut off on Sunday night at midnight. 

ACTION: If your council is not using the enforced planned order cut-off date, insert language here about your planned order process. This is a great place to start the discussion and reinforce during your snap review. 
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Presenter
Presentation Notes
*”Marketing” slide separator 



How do we sell cookies?

ORDER DIRECT

TAKING SELLING DIGITAC

COCO/Online Booth Sales COCOmobile
Marketing COCOdirect
FB link
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Presenter
Presentation Notes
*How do we sell cookies?

Today’s girls are on the move, and we want to support their sales efforts in a variety of ways. How do girls sell today?

Order taking – in an order taking sale, the sale starts with girls and their order cards hitting the streets and collecting orders. But even in a direct sale, order taking has a role! If a girl is currently out of one variety, she can continue to sell and take orders to be filled at a later date for the other cookies. Or she may follow up 10–12 days after the start of the sale and take orders for additional cookies as her customers may have eaten their first purchase!

Online marketing – in addition to using the order card to collect orders, girls can expand their customer base by using the online marketing tools. Girls can send eCards to their regular customers to collect orders and spend more “boots on the pavement” time finding new customers. She can also use the online cards to contact folks in the case of inclement weather! The online marketing option also has a COCOdirect experience – more about that in a minute.

Direct sales – direct sales are different than booth sales. Direct sales really refer to a single transaction – the girl has cookies in hand, she sells to the customer, and collects money all in one step. Direct sales can be door to door like order taking, or it can be special event based sales like cookie caravans, where a troop goes to a new, untapped neighborhood, or cookies and milk breaks at a local business. 

Booth sales – traditionally held outside grocery and other retail markets, this segment of the sale continues to be popular. We’ll get into more detail on our booth programs later in training, but we need to think outside the “cookie booth box.” What about a drive-through booth or setting up a booth at a food truck festival or other community event?

COCOmobile – this easy to use free app, available on both the iPhone and Android platforms, is a digital order card. Instead of a paper card, girls enter their order and customers get an email confirmation of their order! Girl delivery is still necessary through the traditional COCOmobile. Girls who took their orders last year on the mobile app sold an average of seven more boxes per girl – a great way to boost sales!

And introducing our newest sales method – COCOdirect. This is a direct-to-consumer order process where the girl either sends out an eCard through COCO online, or takes an order for COCOdirect through the mobile app. The customer orders, pays for, and receives the cookies with money collection or delivery by the girl. We have more details later in this presentation. 



COOKIE PROGRAM
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Presenter
Presentation Notes
Order Card

You have seen that we are really cutting down on paper but there are a couple of pieces that are important to print. First is the Order Card. We know this is the one piece that always gets home, so it has great information for our girls. With lots of space to take orders, nutritional information, and safety tips all in one place. 


Multi-purpose, customized order card for our council
Features our council’s recognition program
Includes information about COCOmobile, the new mobile app for girls and COCO online upgrades too



Cookie Order Card Inserts
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3 RECOGNTIONS 22

SMALL Unma s oodie O Sing Backpack
o Fabrt 08110 Adventurs pucks
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This year marks the 100th year of
Girl Scouts selling cookies - and
we're celebrating girls all season!

1917 was thefirst known \nslance of Girl Scouts selling

cookies,

lesning basic skl needed to become great eaders in
business, manage finances, and gain seif-sufficiency.

The Centennial $‘more

il i o
very essence of Girl Scouting — in fact, the first
recorded S mores recipe appearsin “Tramping
and Trailing with the Girl Scouts,” published in
1927! This year, we've updated this traditional

toreflect

of today’s Girl Scouts: Crispy graham cookle
deuble dipped in yummy créme icingand
finished with a scrumptious
chocolatay coating

Join the 100 Year Celebration!
Gathering around the fire with friends or
family is a time-honored tradition. The Girl
Scout S'mares cackie captures this spirit:
togetherness and adventure, topped off with
a comforting tasteof home. Warm and
Inviting—just like the Gir Scouts! Girl Scaut
S'maras will ba a fast favorita of Girl Scout
Cookle fans and Girl Scouts alike.
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Presenter
Presentation Notes
Customized recognition inserts


Mini Order Card for on-the-go Ordering!

WAYS TO USE IT:

*  Follow-up orders after Initial Orders are turned in

* A portable order card that older girls can store in
their purse or backpack

* Acard for parents to take to work with a note
from their girl

e A piece to leave at locations to collect orders, i.e.,
school/office

First Name
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Presenter
Presentation Notes
Mini order card


Digital Volunteer Magazine

W girl scquuﬁ"'

cookie program

WHAT’S NEW? 9 2016-2017

Volunteer Magazine

e 100t Anniversary and Girl Scout

S’mores™ celebration ideas

e Tips for leveraging social media to @@
promote the cookie sale

e Suggestions for promoting your lge Uﬂlque

booth sale on social media as well q -

as a fun video with pictures of real

booths to give creative inspiration!
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Presenter
Presentation Notes
Volunteer magazine

Don’t forget to visit abcsmartcookies.com to access the volunteer tool kit and encourage all troop volunteers, leaders, and cookie chairs to do the same. A one-stop shop for everything you need for a successful sale. 


http://abcsmartcookies.com/2017-volunteer-magazine�

Volunteer Magazine

e Video testimonials from volunteers,

parents and Girl Scouts
e Downloadable tips and activity how-to’s
e Cookie Line Up

e Survey for volunteer feedback
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Presenter
Presentation Notes
Volunteer magazine continued 

Don’t forget to visit abcsmartcookies.com to access the volunteer tool kit and encourage all troop volunteers, leaders, and cookie chairs to do the same. A one-stop shop for everything you need for a successful sale. 
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Presenter
Presentation Notes
Booth identifier

Printed and available for every troop to promote their booth sales!
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Resources on ABC Bakers’ Website: www.abcsmartcookies.com @ﬂbﬂ”

PLANNING TOOLS: RESOURCES:

e Budget Worksheets * Volunteer guides
. for troops * Troop meeting ideas

SELLING TIPS CLIP ART

MOBILE APPS: @
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Presenter
Presentation Notes
Resources on ABC’s website

Cookie Calculator: The ABC Bakers Cookie Calculator helps volunteers set package sales goals based on number of packages sold last year and the desired percentage increase this year.�Once package sales goals are set, encourage girls to enter their goals into COCO to track progress over time.

Business planning tools on COCO Cookie Command and ABC website:

- The Troop Budgeting Worksheet��- Goal Setting��- Cookie Calculator

3. Overview of Activities and Milestones related to the Girl Scout Cookie Sale: 

The Check List for Success is available through Smart Cookie U and includes a step-by-step list of all the activities needed for a successful season, from planning and preparation to making the sale happen and celebrating success.�
4. Resources to Leverage and Train Troops and Volunteers:

We offer a variety of training resources to accommodate busy lifestyles and that can all be leveraged via email blast, webinar, or in-person training sessions. The key is to provide a steady stream of materials!

The Volunteer Magazine available through Smart Cookie U includes information on safety guidelines, teaching girls the 5 Essential Skills, an overview of our tech tools, this year’s cookie lineup, and building better booth sales.

Cookie Universities are workshops aimed at Cadette through Ambassador Girl Scouts to help them broaden their scope of cookie activities and achieve more. We provide workshop ideas at Smart Cookie U and encourage troops to recruit members of the community to teach these sessions on budgeting, logistics, customer mapping and more!

Smart Cookie U resources, like The Master Cookie Selling Tips, provide a wealth of ideas for troops to kick their sale into high gear
ABC Bakers YouTube videos are a great training resource. Examples include our ABC Web Tools Tips video, which gives an overview of Smart Cookie U, COCO, COCOmobile and COCOdirect, and the Safety Tips video
ABC Webinars, like the COCOdirect Webinar for Girls and Volunteers, are also accessible on our YouTube channel
The Rally Guide available at Smart Cookie U soon is a great resource for training girls and getting them excited as they ramp up for cookie season!�
5. Types of Images on Smart Cookie U that help support cookie sale flyers, social media and other sales materials:

Smart Cookie U contains a link to the ABC Council Flickr page with a variety of images for all of your needs, including:

15-16 recognition items
15-16 volunteer items
15-16 It’s Cookie Time items 
15-16 patches
15-16 clip art of mascots, words/phrases, icons, doo dads and patterns
14-16 photography

6. Mobile apps provided by ABC to help manage cookie sales and inventory:

Snap Cupboard allows registered cupboard managers to sort orders by troop, create and edit planned orders, confirm pick-up of planned orders, transfer inventory and view paperless receipts

COCOmobile is an app for girls that puts all the cookie-order tools from COCO Cookie Command at their fingertips.




http://www.abcsmartcookies.com/volunteer/cookie_calc.php�
http://www.abcsmartcookies.com/volunteer/cookie_calc.php�
http://www.abcsmartcookies.com/volunteer/cookie_calc.php�
http://www.abcsmartcookies.com/volunteer/cookie_calc.php�
https://www.flickr.com/photos/abcbakersvolunteergallery/sets/72157669168930265�
http://www.abcsmartcookies.com/cocomobile-1�

So‘cial Media

Lemonades 1]

T Lemonades g ABC Bakers !

It's about time! Look for Lemanades in Richmond and Austin next spring! Uy 8 y 13 &t 10:00am |

- - - - Anoy there! We are continuing our Lemonades cookie vacation with a whale #ABCFact: Did you know that our Peanut Butter Patties have been in the '
walching adventure! ABC family for so long?

Where do you think we should travel to next? Let us know below and we just

Share this with your Girl Scouts to keep them updated on cookie tidbits
may take your advice...

during the offseason!

WE'RE BRINGING YOU . . N
LEMONADES! {

e-Lofs: 16-eLofts-018 Social Meaia
Management: Hard Hat VIP Tour

ABC Bakers
- L uc] e
‘Today is Friendship Day! ¥
Daisy troop 885 and junior roop 67 from Selden, New York decided to have Happy Fourth of July! Wishing all ABC volunteers, leaders and their Girl
a “boxioad” of fun together this past season! Are your Girl Scouts the best of Scouts a wonderful holiday!
friends? if so, share & picture of them below!
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Presenter
Presentation Notes
Social Media

ABC Bakers Social Channels:

The ABC Bakers Facebook page is used to excite and energize volunteers and troops about cookie sales with sales strategies, success stories, technology tips and more. 

Our Lemonades Facebook page and Twitter handle are designed to leverage consumer love for this star ABC Bakers product, generate more product buzz, and educate the general public about where to find the cookies they love.

2. Leveraging to find new sale’s tips, tricks, strategies and tools:

Like the ABC Bakers Page on Facebook! We link to product and sales resources from Smart Cookie U, highlight successful sales strategies from other troops and post handy tips and tricks all through the cookie season.

3. Social Media to Support Cookie Sales:

Volunteers and parents can support cookie sales through social media:

Volunteers and parents should also follow @LemonadesCookie on Twitter and like the @Lemonades Page on Facebook for fun cookie videos, photos and other content that can be shared and retweeted to their own followers.
You might also think about encouraging troops to hold a mini-rally party for volunteers, which could include some tips and tricks for using hashtags and mentions on social media to promote the cookie sale.

4. Sharing Sales Success Stories:

We are constantly looking for fun and engaging stories to share on behalf of our councils. 

Here are a few ways to ensure that we see your stories to highlight on our channels: 

Share them directly to the ABC Bakers Facebook Page
Mention the @Lemonades Facebook page or @ABC Bakers Facebook Page in your post [For example: “Hey @ABCBakers, our troop gave out samples of @Lemonades at our booth sale this weekend with great success. Check out our photo!”

5. Hashtags:

Whether you're on Facebook, Instagram, Pinterest, or Twitter, keep your social media accounts fresh — and insert your posts into relevant ongoing conversations — with these trending topics that pop up week after week, without fail:
 
#MondayMotivation: Sometimes, we’re all dragging on Mondays! This is a great hashtag to use if you want to share inspiring content from your troops such as great sales tips or other community initiatives.
#TroopTuesday: This is a great hashtag to use if you want to give a virtual high-five and highlight a particular troop. This could focus on a particular initiative they are involved in or achievement they have reached.
#ThrowbackThursday& #FlashbackFriday: These hashtags are great for inciting nostalgia and can allow you to share content surrounding past sales successes, growth, past events and even products. 
#ABCandME: Designed for sharing fun, inspiring moments from the 2016 sales season
#ScoutsOffSeason: Designed to prompt ABC troop leaders, parents and volunteers to share what they have been doing (or plan to do) to keep their Girl Scout troop legacy shining during the offseason (i.e., GS summer camp, troop parties, fundraising efforts etc.) 





Presenter
Presentation Notes
Intro to GS S’mores + 100th anniversary creative
Rally Guide activities
Video introduction
#S’moreInspiration


Product Highlights
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Kosher
Nut free

0 Trans Fat
Per Serving

No Artificial Colors
No Preservatives
Made with Real
Cocoa

SUPER POPULAR
RETAIL FLAVOR
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Presenter
Presentation Notes
“Technology” slide separator 


COCO Suite
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Key features of COCO Cookie Command:
Goal setting and tracking: Girls determine their individual cookie goals, record progress, and choose recognitions
Plan creation: Girls determine what activities they will undertake as part of their cookie program, choosing among a list of recommended activities and/or adding their own
Digital marketing tools: Girls can import contact lists, send ecards and place online orders
Custom girl dashboards: Girls can upload their own image or choose a fun avatar, see summaries of their activities, compare progress to others, and send and receive “cheers”
Custom troop dashboards: COCO’s troop page allows volunteers to post messages about the cookie sale to girls and monitor the troop’s progress

COCO Cookie Command and Smart Cookie U:

Smart Cookie U is an educational portal with resources about the ABC cookie program, marketing and sales tips, cookie information, and links to all of the tech tools we offer — including SNAP+ and COCO Cookie Command

COCO Cookie Command is ABC’s customized web-based “business center” for planning, managing and tracking girls’sales goals, online marketing efforts and successCOCOdirect Benefits:

Because using COCOdirect requires NO money collection and NO hand delivery, it’s a great tool for selling cookies to out-of-state relatives who want to support girls but do not live nearby for convenient money collection or cookie delivery!

Ways for Volunteers to Leverage COCOdirect:

Encourage volunteers to market this functionality on their own Facebook pages and through emails to friends and family! People interested in ordering cookies for direct shipment can simply respond with their information via email or send a private message on Facebook with their email address. 

Girls can then send them a link to COCOdirect. Or, NEW this year, each girl will have a unique link to her COCOdirect site that she can share directly on Facebook or through email—making it easier to reach family and friends through social sites!




i
COCO Cookie Command

e Goal Setting

— Set goals and track progress
e Sales Planning

— Plan activities
e Consumer Marketing

— Send ecards and generate

reports
COCO
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COCO Cookie Command

http://www.abcsmartcookies.com/coco-landing-page�

Mobile Cookie App for Girls

The COCOmobile app puts all the cookie-order tools from COCO Cookie
Command at girls’ fingertips. It’s a handy way to:

Set and track goals

View recognition levels achieved

Enter and manage cookie orders

Track order payment and delivery status

CO

=——==mobile
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We have the mobile app for girls – on both the apple and android platform this year. Easy handheld link to access all the information about a girl’s sales, from orders to progress towards goals. 

Girls can take the digital order card with them anywhere and access anytime! An added bonus over the paper order card – email confirmations for consumers!



COCODirect = Delivery to Customers!

e COCOdirect allows Girl Scout Cookies to be
shipped directly to consumers in bulk
sizes.

e Volunteers and Girl Scouts can access
COCOdirect through COCOmobile or on a
computer through COCO Cookie
Command.

Note: Due to shipping costs, direct delivery through
COCOdirect is ONLY available to consumers that
purchase a minimum order of half dozen single
variety or an eight-pack sampler.

34
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COCOdirect helps girls and volunteers streamline their cookie sale by allowing consumers to place large orders, pay with a credit card and receive direct shipment of cookies — a great option for anyone who wants to order Girl Scout Cookies in bulk or support a family member or friend who is a Girl Scout.

What is the difference between COCOmobile and COCOdirect?
COCOmobile and COCOdirect are both related to COCO Cookie Command — one is merely the mobile version, while the other is a distinct function available on both!
COCOdirect is the functionality that allows Girl Scout cookies to be shipped directly to consumers in bulk sizes, including:
An eight-pack sampler
A half dozen of any one variety
A dozen of any one variety
COCOmobile is the app that allows girls to access all the features of COCO cookie command on their mobile devices — including placing these direct-ship orders and inputting credit card and shipping information. 




COCO Suite Activity (ecards, mobile, direct ship)
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2017
Functional
Stable
SNAP+

New digital presence
Integrated and easy to use tools




SARA \
TROOP 37, H KaTg

2

}Uﬂiors

TERESA

TROOP 3715

juniors 7



Presenter
Presentation Notes
*”Cookies” slide separator 

https://www.youtube.com/watch?feature=player_embedded&v=t3Hj6J-GbWI�
https://www.youtube.com/watch?feature=player_embedded&v=3AKupB044Kw�

Py Y vy

2017

GRLSCOUT [P

Caramel deLites®

I 7

Shortbread

S




o

P

Cookies

S'mores

FAQ

Practices
Recipes
Fun Facts

NEW Girl Scout

Where to Find
Lemonades

o
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Volunteers Girls Families

S'mores

Home > Cookies

GIRL SCOUT S'MORES

N NEW Girl Scout

S'mores
W
Lemonades
” = 2 Girl Scout Lemonades™ FAQ
| Why Sell Cookies?
Out Of The Box

Earth-friendty
Why Sell Cookies? We've updated the modern S'mores snack witl=EnES

Web Tools About Us

vhere 1o Find

our own twist! We took a crispy graham cooki

Out Of The Box and double dipped it with a yummy creme iciribbas
Earth-friendly and a scrumptious chocolately coating so you

get all the flavor of this fireside favorite with.
the sticky mess. /

A sweet addition for |
Made with real cocoz COOKIE
vegan, and free of ar [ LN 271 (6g poi

preservatives.

Nutrition Facts

Serving size: 2 Cookies Servings Per Container:
(379) about 8

Amount Per Serving

Calories 180 Calories from Fat 80
% Daily Value*

Total Fat 9g 14%

Saturated Fat 7g

Trans Fat Og
Cholesterol Omg

Fun Facts

B

“(&:‘l‘ oy
o

11?_

| .gy Safety . Eﬁol

Trios X : . =

CLICK A COOKIE
FOR NUTRITIONAL
INFORMATION
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CHOCOLATE PEANUT BUTTER FRUIT-FLAVORED
VARIETIES VARIETIES VARIETY

GLUTEN FREE
COOKIE MADE WITH
REAL CHOCOLATE &
PEANUT BUTTER

ECO-FRIENDLY

SHORTBREAD,
TRADITIONAL
COOKIE

VEGAN COOKIES*

PACKAGING ON
FOUR VARIETIES™




A\ierage Sales Mix by Cookie Variety

Estimated % of Total Sales for 2017

7%

9%

10%

m‘
9% '

15%

24%

41

mCD

m PBP
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ETM

m PBS

m TAL
LEM

m SMR*
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This is a typical mix of the ABC cookie varieties. The demand may vary in your area and you can always pull information from Snap on what the mix was for an individual troop. 

ACTION: Council may want to insert their past sales mix or if moving to a direct sale, present projected product mix for coming year



ECO-FRIENDLY
PACKAGING

'y

Roundtable on Sustainable Palm Oil
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& . *Dates «Skill Building ’

Y *Safety *Online Resources
/ eCookies *How to get help
*Goals *HAVE FUN!
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Training Highights – council to customize content

It is always important to share consistent information with all of the groups involved in the cookie sale. If you are a SU Cookie Chair training troops, you want to have each of these components represented in your training. When troops train their girls and parents, they should share the same information. Consistent messages across the cookie sale will make for a successful year.
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1 2017 marks the 100th 2

our biggest cookie milestone yet is here. That's righ
sale of cookies by Girl Scouts, and we're S0 ready 10 celebrate-
|oin the natiorwide celebration BY participating i Girl Scouts of the ysA's Cookie Troop 100!
PP -
You can partlmpate What troops can win:
.
n 4 easy Steps‘ one fucky oo from EVERVcoum;\I around the
country will win
(1] sot a troop §oa4 and share the plan for your
S okie money—what coc! sft will you do 10 N) $100 each wpuowrd e
Improve your community this year? aasome cookie Take ‘action or service project
(2] :"'-_ clzﬂﬁawwu can take And one VERY lucky 11009 will win
ur pickt
$3,000 wsuper e theie project’
or atroop, ask 100 NEW customers 10
buy cookies.
[a] gling Vour gooth. Gathe? your trooP and get
those creative juices flowing to come P
theme—3a party, 8 ace: a cookie disco—
e You can even include & Cookie 00
snap cool photo!

Just remember ©

ro completed, ask yout
it your entry
100

Once all 4 5P
to you submit

a

roop leader help
at giris

o unlock Your patch,
chance to Wio cash to

and enter for &
jmvest 10 your

rvice project:
Girk Scouts at

Scuthen Nevada, oo 2495

il
e v

For your €
or contact you' local council for M

% *

Py
- 1/23 ~|-

Enter by Apr. 30t
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Cookie Troop 100

https://www.youtube.com/watch?v=Kbp_irYtHe4&feature=youtu.be�
https://www.youtube.com/watch?v=Kbp_irYtHe4&feature=youtu.be�
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Questions? Email cookies@gsep.org
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